
Audience Insights



Who are the people you’re serving 

or want to serve?

How representative are they?

Who?

Why are people behaving in these ways? 

What are their attitudes towards you, arts and culture?

Why?

How are these people behaving in relation to 

your organization, others or culture in general?

How?

What impact are you having? What has 

changed because of what you’re doing?

So what?



• Where can I find … ?
• What does my area need?



Census Interactive Mapping tool
• https://visual.cso.ie/?body=entity/ima/cop/2022 

https://visual.cso.ie/?body=entity/ima/cop/2022


Who are the people you’re serving 

or want to serve?

How representative are they?

Who?

Why are people behaving in these ways? 

What are their attitudes towards you, arts and culture?

Why?

How are these people behaving in relation to 

your organization, others or culture in general?

How?

What impact are you having? What has 

changed because of what you’re doing?

So what?



• Box office data
• 11 Insights collected annually
• What member organisations asked for
• 2023 compared with 2022 and 2019
• You extract the data now
• Results in May
• I will be the only person to see your data

Audience Insights - data



What do we 
need to know?



How are we doing?

•Tickets sold: 28%
•Gross ticket income: 19% NEW
•Average price paid: 13%



Are we really doing less?

•Seats put on sale: 25%
•Number of events NEW



Are people still spending less?

•Annual spend per customer: 5%
•One event only: 77% (1%)
•One more visit each = €10m



Are we keeping people year on 
year?
•First time ticket buyers 2022: 6% 
•2019: 31% kept
•Can we communicate with them?
•42% in 2022



Who are the people you’re serving 

or want to serve?

How representative are they?

Who?

Why are people behaving in these ways? 

What are their attitudes towards you, arts and culture?

Why?

How are these people behaving in relation to 

your organization, others or culture in general?

How?

What impact are you having? What has 

changed because of what you’re doing?

So what?



Audience Experience 
Survey

Post-show survey sent out automatically 
from your box office system



Who are the people you’re serving 

or want to serve?

How representative are they?

Who?

Why are people behaving in these ways? 

What are their attitudes towards you, arts and culture?

Why?

How are these people behaving in relation to 

your organization, others or culture in general?

How?

What impact are you having? What has 

changed because of what you’re doing?

So what?



Profile: age and gender

4% 4%

47%
40%

48%
55%

All responses Super Bogger

How old are you?

0-34 35-55 55+

2% 4%20%
25%

78%
72%

All responses Super Bogger

How would you describe your gender? 

Prefer not to say / other Male Female

Ireland benchmark* Ireland benchmark*

*NB. Shown as an illustration – data not an accurate Irish benchmark yet



Profile: ethnicity

90%

0%
6%

1% 0% 0% 0% 0% 0% 1% 0%

How would you describe your ethnic origin?

All responses



Profile: Children, Disability

34%

64%

All responses

Do you have children under 16 living 
with you?

Yes No

6%

91%

3%

Do you identify as a D/deaf and/or D/disabled 
person, or have a long term health condition? (All 

responses) 

Yes No Prefer not to say



Profile: Salary comparison

-2.2

-1.5

-10 -5 0 5 10

In 2022, the average (median) salary in Ireland was €44K. How does your salary compare?

Weighted averageMuch lower

All responses

Much higher
Ireland benchmark*

*NB. Shown as an illustration – data not an accurate Irish benchmark yet



Behaviour: first time attenders

14%

86%

Was this your first visit to the organisation 
(All responses)?

Yes No



Behaviour: motivations for attending

12%

14%

24%

25%

43%

48%

0% 10% 20% 30% 40% 50% 60%

As a treat for a special occasion

I love the organisation

I love theatre

To spend time with friends and family

To see a particular performer or company

To see this particular production

What were your motivations for attending?

All responses



Behaviour: finding out about the event

36%

27%
25%

18% 18%

12%

5%

Social media post
or advert

Brochure or leaflet
posted to me

Recommended by
friends or family

Venue website E-mail from the
organisation

In the venue on a
previous visit

Brochure or leaflet
picked up

Did you see or hear about this particular event in any of the following ways? (Select all that apply)

All responsesSpecific Tour



Behaviour: booking patterns

56%

26%

14%

4%

4+ weeks
before the

event

1 - 4 weeks
before the

event

Up to 7 days
before the

event

On the day I
visited

When did you book your tickets for this 
visit?

All responses

4%

5%

11%

20%

30%

34%

0% 10% 20% 30% 40%

I didn’t know if I would be able to 
afford it

I got a last minute offer

I was waiting for others in my
group to confirm

I tend not to book tickets more
than a week before the event

I just didn’t get round to it

I didn’t know if I would be 
available

Are any of the following reasons why you didn’t 
book further in advance for this event?

All responses



Behaviour: travel

3%

6%

10%

81%

0% 20% 40% 60% 80% 100%

Other (including public
transport)

Walking

Car - hybrid/electric

Car - petrol/diesel

Which transport method did you use for the 
longest part of the journey?

All responses

47%

35%

11%
4% 4%

Under 15
minutes

15 - 30 mins 30 - 45
mins

45 - 60
mins

Over an
hour

Approximately how long did your journey 
take?

All responses

51%

26%
17%

6%

Under 10 km 10 - 19 km 20 - 49 km 50 km or more

Approximately what was the total 
distance you travelled (in km) to and from 

the venue?

All responses



Attitude: reviewing the show

If you were reviewing the performance for tomorrow’s papers, how 
many stars would you give it?

*NB. Shown as an illustration – data not an accurate Irish benchmark yet

Ireland benchmark*Your organsiation



Attitude: quality of visit, staff, value for money

4.4

4.4

4.5

4.5

1 2 3 4 5

Toilets

Bar

Seating

Ease of access

Please rate us on the quality of your visit

All responses

3.6

3.7

4.4

4.5

1 2 3 4 5

Food

Drinks

Programmes

Tickets

Please rate us on our value for money

All responses
4.8

1 2 3 4 5

Staff

Please give our staff an overall rating

All responses



Attitude: Net Promoter Score

All responses

How likely is it that you would recommend this 
organisation to a friend or colleague?

Ireland benchmark

*NB. Shown as an illustration – data not an accurate Irish benchmark yet



Impact: rating your organisation

3.9

4.0

4.2

4.4

4.4

4.5

4.7

This organisation is demonstrating a clear commitment to
environmental responsibility

This organisation reflects my own cultural heritage

This organisation is open to those with access needs

This organisation appeals to a wide range of people

This organisation leads the way for culture in the area

This organisation makes me feel welcome and included

This organisation is important to our local community

About the organisation – how far do you agree with the following statements?

All responses



What else did audiences say?

“Being a part of the Theatre 
Club is a privilege. I convinced 
my husband to attend all of the 
shows with me this year and he 
is now hooked on theatre. It is a 
fantastic addition to our 
community.”
- audience member

“It’s a play I really wanted to 
see. I loved the use of colour 
and the lighting was very 
effective.”
- audience member

“Lovely venue. Very important 
place. Needs to be used lots.”
- audience member

“I love it, have been going for years with 
family and friends, and will continue to do so 
as long as I'm able. You have all done a 
fantastic job, with productions, the new 
facade, the endless variety...  Keep up the 
good work!”
- audience member

“It feels like a proper home for culture and 
art.”
- audience member



▪ Surveys sent out year-round

▪You see your results in real time immediately

▪You set up the survey now

▪ Interim results in May

▪ Ireland benchmark created annually in Jan for 
previous year – report published

▪Only you will see your own organisation’s data

Audience Insights - survey



Feedback from 
participating venues



How to get going
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